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Confidentiality Agreement
This business plan is the property of the founders and is considered to be strictly confidential.  It contains information intended only for the person to whom it is transmitted.  With receipt of this plan, recipient acknowledges and agrees that:

1) in the event recipient does not wish to pursue this matter, this document will be returned, at the address listed above as soon as possible; 

2) the recipient will not copy, fax, reproduce, divulge, or distribute this confidential plan, in whole or in part, without the expressed written consent of the Company; 

3) all of the information herein will be treated as confidential material with no less care than that afforded to your own company confidential material.

This business plan contains forward-looking statements that involve risks and uncertainties.  The actual results could differ materially from those anticipated in these forward-looking statements as a result of various factors.
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	Product
	Sales Price/Revenue
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The Team

Management
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Appendix

Financial Plan

Operating Expenses ($ US)

General and Administration

Assumptions

Research and Development

Marketing and Sales

Total Operating Expenses

Human Resources

Detailed Expenses (First Year), $US
Office Equipment

Research and Development Equipment

Research and Development Materials

Projected Revenues ($ US)

Assumptions

.

Cost of Goods Sold

Assumptions

Profit and Loss ($ US)

Sensitivity Analysis ($ US)

The following is a sensitivity analysis assuming different levels of sales:
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